


What is Targeted Communication?

It is the evolution of direct mail mass marketing. To
be truly successful, in whatever type of campaign
you want to run, you need to capture the attention
of your intended audience. You need to entice them
to act on your proposal. How do you that? We have
found that the most effective means of accomplishing
your goal is with Targeted Communication. Targeted
Communication allows you to create both a personal
and physical connection with your customers.
Personally, by addressing each person as an individual
and customizing the content and message to something
meaningful for each of them. Physically, in two ways;
first by delivering them a personalized physical mailer,
something that’s tactile, that speaks directly to each of
them. Secondly, by providing them with the means to
actimmediately on your proposal through the power of
the web. Your message is broadcasted over multiple
media channels (print and email) and directs

your customers to a personal landing page

where they can act, what we call the

“Call to Action”.

We  systematically develop a

strategy, concept and creative

design that grabs the attention

of your audience, but still aligns

to your brand. Wielding state-

of-the-art digital print, database
applications, in-house finishing,

email, and mailing services, ION
possesses the wherewithal to deliver
forward thinking, strategic, cross-media
campaigns that will deliver the return-on-
investment that you are looking for. You will
improve your bottom-line and your message won't
get lost in the mix.

Proof in action:

The following conclusions were observed and achieved
when adding enhancement to the standard black and

white, non-personalized mailer: < <

« Adding name only and full color increased response
rates by 135%*.
« Applying database information in constructing the offer
and the piece increases response rates by over 500%*.
« Combining the above into a combined targeted campaign (HTML
email and print) increased response rates by over 855%.
Targeted Communication includes:
Targeted, personalized direct mail, HTML e-mail campaign,
personalized web landing pages, and full reporting capabilities
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A strategic approach.

Fusing Targeted Communication into ION’s solutions
set was not arrived at lightly. It was added because it
answered one of the promises put forth in our brand
— help our customers communicate more effectively
with their customer base.

We believe that creating the future of print will be
about the evolution of placing ink on paper. It will
necessitate a collaborative approach. An approach
where a symbiotic relationship exists between print
provider and customer, between operational units and
technology. A relationship built on communication,
both in verbal interaction and the ionic transfers of
data. A collaboration in every sense of the word. A
world where traditional print will shake hands with
digital capabilities, and call out to the world using the
power of the web. Unique worlds of communication,
capability and possibility, all speaking together,
all working together, all focused on one

thing: you.

“ION  possesses  the

wherewithal to deliver

forward thinking, strategic,

cross-media  campaigns

that will deliver the return-

on-investment that you are

looking for. You will improve

your  bottom-line and  your
message won't get lost in the mix.”

Targeted Communication was the embodiment of this
belief. It will be the first in a myriad of new technologies
that we will add to help you communicate and share
information better with your customers. ION Print
Solutions will not only continually reinvent itself
according to the technologies and solutions that are
evolving in the marketplace, but it will partner with
leading technology companies and graphics leaders who
will help them fulfill their goal — to grow and innovate
— to help customers achieve their business objectives,
attain higher return-on-investment, and improve their
organization’s bottom-line.
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* Source: “An Investigation: Direct Mail Responses Based On Color, Personalization, Database, And Other Factors” (1997), David Broudy, Frank Romano, Digital Printing Council



